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Marketing Business Website
A business website is used appropriately to support as well as present a brand on the internet which is again used as the landing page for advertising the firm’s product and services (Bauer, 2019). E-commerce websites are carefully optimized to attain a high percentage of purchases. To achieve success in the electronic commerce websites, there is need to integrate all of the latest online closing as well as up-selling techniques available and which have been proven to offer high chances for the customer to purchase via the website. In the contemporary global marketing system, companies such as Wal-Mart Inc. has been determined to establish a successful e-commerce website to encourage purchases and making proper payment options. Therefore, it is designed to market the business website for Wal-Mart Inc.  
Notably, an enabling and productive business website is the one that allows the business to reach its full potential with a practical application of the e-commerce tools. To market the Wal-Mart Inc.’s website, it is worthwhile to ensure that it meets the audience usability principles which pave the way for improved business productivity, better customer orientation, increased business productivity and reduced service cost (Bauer, 2019). In this setting, I would start by using the big local listing services by registering Wal-Mart Inc.’s Webpage with Google Places to allow it to be found more easily on Google searches. I would also register the business with Yahoo! Local database, which would also allow accessibility of the business Website on the internet. 
Another strategy is by embracing social media. In my understanding, social media is not just a tool to gain exposure. I would tie in the business ads and offers on the Facebook page and also encourage any other Wal-Mart Inc. employee to promote the company website by advertising the company offers on their Facebook pages. I would also develop a direct channel with Wal-Mart Inc.’s customers on Twitter. I would also consider networking on LinkedIn both as personal and company level. 
Another strategy is by starting a blog on Wal-Mart Inc. Notably, a blog not only helps the company to get its brand out via followers, but it is a means of linking up with customers in a quite direct manner. I would market the business website by keeping the bloggers updated frequently. Also, I would put up multimedia on YouTube and Flickr. This strategy would allow for distribution of promotional videos which information that people wants to hear about the economy. 
More importantly, I would ensure Search Engine Optimization (SEO) of the company website, a practice which will pave the way for improved performance in the entire industry. I would also pay attention to press releases to ensure that the public is highly updated via the company website when the company does something newsworthy. Press releases would serve as a powerful media tool to use to help generate publicity in addition to having free distribution. I would join any relevant online community and contribute by just issuing company news, actively participating, and building the company image.
Also, I would ensure effective signature branding, an aspect which will encourage people to recognize the company and to get enough attention from them. In this setting, I would create signature mail accounts, text messages in addition to forums that encompass the website URL, a great practice that will help people to recognize the brand and will get people to click on the URL. I would also encourage reciprocal linking by the use of website promotion options such as guest blogging, forum posting, link exchange, and news articles. Finally, use of Google Local Business would help by providing website promotion ideas that will allow every business to be interested in participating as well as registering in the business for free. I would add pictures, include promotional offers, and even submit mobile ads. The significant part of the Google Local Business page is how the information is displayed. It will show up right above the rest of the normal search result information, giving your business a more significant online presence. Google also provides directions to your location, and they allow customers to call right from their mobile device (Svantesson, 2016). If you are still asking how to promote my website after using these seven tips, it is a good idea to contact online marketing agencies for help. These seven website promotion tips make it easy for anyone to focus on improving their website and promoting it through the right channels.
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